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• 20 closed and 3 open-ended 
questions

• Options for clarification

• Part 1: General information about 
respondents' organization (4 QNS)

• Part 2: Respondents' experience 
with reuse (9 QNS)

• Part 3: Ambitions and challenges (6 
QNS)

• Part 4: Reuse of construction 
products (4 QNS)

• 12.10.2020 - 09.11.2020

• 105 valid responses

• 12.5% missing data

To identify specific needs of different user groups regarding choosing to reuse construction products.

Objective

Survey Main parts Response rate

Preliminary overview of respondents (overall and between different actors): barriers, drivers, success factors and optimism 
for reuse of construction products.

Evaluation

Background



General information about respondents
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Q1.1 Company category (N = 105)



General information about respondents
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Q1.2 Company size (N=105) 



General information about respondents
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Q2.4 Role in the company (N = 93)



Respondents' experience with reuse
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Q2.6 Please rate your experience in reuse of construction products
(for e.g. in new buildings, rehabilitation).
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Limited experience
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Expert
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Overall drivers for reuse
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Q3.4 How do you rate the following drivers for increasing reuse of 
construction products? 
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Barriers for reuse
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Q3.5 How do you rate the following challenges with regards to reuse 
of construction products?
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Success factors for reuse
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Q3.6 How do you rate the importance of the following success factors 
for increasing the reuse of construction products?
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Success factors for reuse per user groups
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Success factors for reuse per user groups
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Suitability for reuse
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Q4.3 Please rate how suitable the following products for reuse at present



Optimism – years until realised
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Q4.2 In your opinion, how many years will it take until the following 
statements about reuse of construction products are true? 



Next steps

https://www.surveymonkey.com/r/REBUS
Deadline: 31.12.2020 

https://www.surveymonkey.com/r/REBUS


Teknologi for et bedre samfunn
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