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Background

Objective

SurveyMonkey

20 closed and 3 open-ended
guestions

Options for clarification

Part 1: General information about
respondents' organization (4 QNS)
Part 2: Respondents' experience
with reuse (9 QNS)

Part 3: Ambitions and challenges (6
QNS)

Part 4: Reuse of construction
products (4 QNS)

e Response rate

* 12.10.2020-09.11.2020

e 105 valid responses

Evaluation

Preliminary overview of respondents (overall and between different actors): barriers, drivers, success factors and optimism

for reuse of construction products.
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General information about respondents

Q1.1 Company category (N = 105)

CONSULTANT

MANUFACTURER/SUPPLIER OF REUSED CONSTRUCTION PRODUCTS
MANUFACTURER/SUPPLIER OF CONSTRUCTION PRODUCTS
DESIGNER/ARCHITECT

CONTRACTOR

PRIVATE BUILDING OWNER/DEVELOPER

PUBLIC/GOVERNMENTAL BUILDING OWNER/DEVELOPER

MUNICIPAL BUILDING OWNER/DEVELOPER

0 10 20 30 40 50 60
Valid percentage
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General information about respondents

Q1.2 Company size (N=105)
|
LARGE

MEDIUM

0 10 20 30 40 50

Valid percentage
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General information about respondents

Q2.4 Role in the company (N = 93)

OTHER

EMPLOYEE (OPERANT)

EMPLOYEE (ADMIN)

PROJECT LEADER

ENVIRONMENTAL RESPONSIBLE

MIDDLE MANAGER

CEO

0 5 10 15 20 25 30 35 40
Valid percent
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Respondents' experience with reuse

Q2.6 Please rate your experience in reuse of construction products
(for e.g. in new buildings, rehabilitation).

B No experience

M Limited experience

M Intermediate
Advanced

Expert
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Overall drivers for reuse

Drivers for reuse per user groups
Cost saving

Regulations' Emission reduction

Increase resource

Q3.4 How do you rate the following drivers for increasing reuse of Financial Instruments .

efficiency

. o
construction products?
New emerging .. G
REGULATIONS 3.56 markets Company profiling
FINANCIAL INSTRUMENTS 3.19
—o— Manufacturer/supplier of construction products
B |G MARKETS 3.39 —o— Manufacturer/supplier of reused construction productg,
COMPANY PROFILING 3.97 .
| Drivers for reuse per user groups
INCREASE RESOURCE... 4.17 Cost saving
|
EMISSION REDUCTION 4.38 . L .
Regulations' Emission reduction
COST SAVING 3.41
1 2 3 4 5 Fi ial |
1 = not important, 5 = very important Ins't':'::ts "“ee?;:i:i‘;“"e 0
0

©

New emerging Company profiling

markets

—o— Consultant —o— Contractor —o— Designer/architect
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. Barriers for reuse per use
Barriers for reuse
Time consuming Lack of storage
Lack of . Low status
documentation
. . Lack of regulation High cost
Q3.5 How do you rate the following challenges with regards to reuse
of construction products?
COMPETITION WITH OTHER METHODS EX) Lacn':::ht:ds;'"g — * Lack of market
LOW STATUS 3.13 Lack of products
LACK OF STORAGE 3.62 —0— Consultant  —o— Contractor Designer/architect
LACK OF MARKET 3.92
LACK OF PRODUCT .
ERRRRRODUCTS | 3.80 Barriers for reuse per user groups
LACK OF TESTING METHODS 3.82 o
‘ ‘ I Competition
LACK OF REGULATION 4.13 ] ]
‘ ‘ ‘ ] Time consuming Lack of storage
LACK OF DOCUMENTATION 4.34
| | | |
S LVING | | ! 4.07 Lack of documentation Low status
HIGH COST 3.92
1 I ]
0 1 2 3 4 5
. . Lack of regulation High cost
1=not at all challenging, 5=very challenging
Lack of testing methods Lack of market
Lack of products
8 —0— Manufacturer/supplier of construction products —0— Manufacturer/supplier of reused construction products




Success factors for reuse

Q3.6 How do you rate the importance of the following success factors

COLLABORATION

EVALUATION
METHODS

TESTING QUALITY

AVAILABILITY

PROCUREMENT

GOOD PLANNING

for increasing the reuse of construction products?

4.33
4.15
4.36
| ‘ 4.30
3.70

4.43

1 = not important; 5 = very important

Success factors for reuse per user g
Good planning

Procurement’ Collaboration
Availability' Evaluation methods
o
Q.
Testing quality
—o— Municipal building owner/developer
—o— Private building owner/developer
—o— Public/governmental building owner/developer
Success factors for reuse per user groups
Good planning
Procurement' Collaboration
Availability' Evaluatign methods
o
Testing quality
—o— Manufacturer/supplier of construction products
—o— Manufacturer/supplier of reused construction produc
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Suitability for reuse

Q4.3 Please rate how suitable the following products for reuse at present

WOOD 3.89

INTERIOR 3.12

TECHNICAL

INSTALLATIONS 222

BRICK 4.11
GLASS 3.88
DOOR 3.61

WINDOW 3.33

STEEL 4.49

1 2 3 4
1 = not at all good to reuse; 5 = excellent to reuse

10

Suitability for reuse per user groups

Wood'

Window' \Brick'

Door' e Interior
Steel"~ Technical installations'
Glass'
—0—Consultant —o— Contractor Designer/architect

Suitability for reuse per user groups
Wood'

Window' Brick'

Door' Interior'

Steel' Technical installations'
Glass'

—o— Manufacturer/supplier of construction products

—o— Manufacturer/supplier of reused construction products



Optimism — years until realised

Q4.2 In your opinion, how many years will it take until the following

statements about reuse of construction products are true?

CHEAPER THAN VIRGIN PRODUCTS

REGULATIONS SUPPORTING

STANDARDS

AVAILABLE PRODUCTS

HIGHLY DEVELOPED MARKET

10

Optimism per user gro

Regulations
15.0

10.0

Standards

Products Market

—O0—Consultant —o— Contractor Designer/architect

Optimism per user groups

Regulations
15.0
10.0
12 Standards Price
Products Market

—0=— Manufacturer/supplier of construction products

—o— Manufacturer/supplier of reused construction products



Next steps

Reuse of construction products

Thank you for participating in our survey. Your feedback is important.

This survey is part of a research project REBUS - Reuse of Building materials - a User perspective. The
main objective of REBUS is to develop knowledge that will enable wider and more efficient
implementation of reusable construction products for a transition to a circular built environment.

The aim of this survey is to identify specific needs of different user groups regarding choosing to reuse
construction products.

The survey is divided in to four main parts:
Part 1: General information about your organisation
Part 2: Your experience with reuse
Part 3: Ambitions and challenges
Part 4: Reuse of construction products

The survey will take 10-15 minutes of your time.

Your participation is voluntary. If you decide not to participate, there will not be any negative
consequences. If you decide to participate, you may stop participating at any time and you may decide
not to answer any specific question. The researcher will maintain the confidentiality of the research
records.

Please feel free to circulate the survey to relevant actors in the building industry.

Thank you in advance for your participation!

https://www.surveymonkey.com/r/REBUS
Deadline: 31.12.2020
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https://www.surveymonkey.com/r/REBUS
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